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J-students get inside tour of D.C. 
By Rui Kaneya 
Two Columbia j-students 
attended the 28th annual 
convention of the Cente r for 
the Study of Presidency held 
March 20-23 in Washington, 
D.C. 
At the convention. 
Kath leen Minnis and Sheryl 
Tirol jo ined 533 students 
who gathered fro m all over 
the country. These students, 
pursuing many different aca-
demic studies in politics, 
participated in panels and 
discussions on "Democracy 
in Transiti on in the United 
States and Abroad." 
Prominent figures were 
featured as keynote speak-
ers. U.S. Senator Richard 
Lugar (R-lnd.), who special-
iies in American fore ign 
po licy, David Gergen, editor 
at Large of U.S. News & 
World R epor1, and six for-
e-ign ambassadors to the 
Uni ted States spoke to s tu-
dents. 
Because of its active ro le 
in politics d ur ing the clcc· 
tion season, Columbia 
College was invited for the 
first t ime 10 attend the cen· 
tc r's conference. The j -
departinent created a special 
course for covering the 
November elec tion and sent 
many students to work at the 
Democratic National 
Conven1ion. 
"The journalism depart-
men t was so active. last year. 
Because of that, t he Student 
From L-R: Shery l Tirol, Kathy Minnis, Ted Koppel and Roae 
Economou at ABC News. 
From L·R: Kathy Minnie, Sheryl Tirol and Rose Economou at the 
White House. 
Life [office] wanted to send 
journalism swdems 10 this 
confe rence, to see what it 
was like. and to see if this 
was something we'd really 
li ke to do in the fu ture." said 
j •i nstruclOr Rose Economou. 
who accompanied the two 
s tudents. 
In addition to auendi ng the 
convention. the two students 
were able to visit other s ites 
in Washington. thanks to 
Econo mou's inside-the-
Beltway connection. 
" We had a chance to do so 
many things other people at 
the convention couldn't do," 
said Minnis. 
The students visiLcd the 
West \Ving of White House, 
where they were taken on an 
unofficial tour lhrough the 
Cabine t Room, Press Room, 
Rose Garden, Rooseveh 
Confe rence Room. and O\TaJ 
Office. 
" A friend of mine is John 
Podesta , the deputy chief of 
scaff of poli1ical affa irs,'' 
&:ont)mou said. ,;So he was 
o ur host.,. 
They were al so in vited to 
watch the caping of ABC's 
N ightline by the executive 
pl'Oduc.er o f 1he show, Tom 
Bettag, ano1her f riend of 
Ecooomou. Ted Koppel. host 
oi Nightline , 100k time to 
la lk wit h 1he s tudents. 
" He was so laid-back and 
See trip on back page 
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Schlossberg brings experience 
By Angeline J. Mitsis 
Columbia journalism 
ins tructo r Howard 
Schlossberg is multitalcntcd. 
Jn addition to teaching four 
classes at Columbia, his first 
book, Sports Morkt ti11g, was 
published 13sl year. 
Sports Marketillg is a 200 
page pa perback 1hat is 
prcscntl)' being sold world-
wide. h is being used in 
businesses for marke1 plan• 
ning as well as in all types 
or marketing areas. Sports 
Markt1;11g is also being used 
as a text book in m:rny 
schools. 
Schlossberg has 20 years 
Howard SchloHberg 
experience as a sports and 
feature writer for the Daily 
Ht ratd as well as an accom-
plished free-lance wrilcr. 
He has written for Socc(!r 
Maga,i,rt . major newspapers 
and trade magazines, the 
National Marketetr, and 1he 
American Marketing 
Association 's Markt ting 
News. 
Along with teaching 
Introduction to Media 
Writing. Introduction to 
Mass Media, Copy Edit ing I, 
and an Advertising 
Workshop at Columbia, 
Schlossberg also teaches at 
Harper College where he is 
the advisor to the s tudent 
newspaper. and a member o f 
the College Advising 
Association. 
Schlossberg ge1s his inspi-
ration from only the material 
that interests hi m: sports 
and marketing. 
"I 've been a sports nut 
and wcitcr from a kid. They 
are my passions." said 
Schlossberg. 
He tells all his students, 
"perhaps this is old saw, but 
regardless of the material be 
patient. diligent, and don ' t 
give up.·· 
Schlossberg's book closes 
wi1h questions and exercises 
for discussion and further 
research. A possible new 
idea for a ncx1 book is an 
update on Sports Marketing. 
Keep a1\ eye ou1 ! 
Rice teaches 'real life' in class 
By Anissa L. Miller 
Originally from Columbus, 
Ohio, Barry Rice joined the 
j-dcpartmcnt 1his year as the 
instructor of Design for 
Editors. 
As Editorial Manager for 
Performance Med ia. a divi-
sion of the Chicago S11n-
Timts, Rice has a lot 10 offer 
j•studcnts. His job wi1h 
Performance Media consists 
of overseeing the work of 
various designers and link-
ing them with printers to 
pcoduce a final product. 
Rice performs this same 
rnsk for j -studcnts who work 
on Columbia's Chicago Arts 
and Communication 
Magazine. 
When asked what he hoped 
to accomplish in the class he 
replied. '"I want to make thi s 
c lass a much like real life as 
possible. I want Students to 
sink their teeth in10 learning 
by doing.,. 
Rice completed his under· 
graduate degree at Case 
\Vestern Reserve University 
in Cleveland and in 1991 
Barry Rico 
moved 10 Chicago to attend 
the sraduate program :u 
Northwestern University in 
Evanston. 
After completing his 
Masters degree in Magazine 
Publishing. Rice landed a 
position as a reporter for a 
trade magazine. He later 
worked for anolher trade 
publication as an editor and 
then for two years at Lerner 
Newspapers as an entertain-
mcn1 editor. In August or 
1996 he began working for 
Performance Media as publi· 
cation coordinator and with· 
in seven months was pro · 
motcd to editorial manager. 
When asked what brought 
him 10 Columbia. Rice 
answered, "I always wanted 
to teach journalism some-
where. but was too busy. A 
friend 1old me about t he 
position here. It sounded 
like ,1 fun thing 10 do, so I 
See Rice on back page 
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Two Columbia students rock to MTV 
By Jennifer N. Channer 
Columbia College and MTV 
share two persons in common. 
Jennifer Channer and Damon 
Smith arc both studcms at 
Columbia. 111ey are Chicago-
based intems who have been 
c.hoscn to be the new Chicago 
stringers for MTV's Where'.s the 
Bear. \VllereS lite Beat. is MTV 
onlinc's newest feature 1ha1 lets 
lntemet users find out what is 
going on in their coinmunity. It 
is the stringer,; job 10 collect all 
the information and report on 
whatever is happening in lhe 
Chicago music scene. 
Assignments range frorn talking 
with radio personalities to hang· 
ing out with bands that arc 
being reviewed. It may not be a 
typical internship, but MTV is 
allowing the intcms 10 ge1 the 
hands-on expctience they need 
in dealing with issues that inter· 
est them. 
Interns a1 MTV don'1 fetch 
coffee or lunch for 1he writers. 
because the interns arc the writ• 
ers. 
the 70 larges, markets. 
Eventually M2. MTV's newe.so 
video station that features 
videos 24 hours a day. will rea-
1ure stories wriuen by intern 
Wf!ERE'S THE BEAT ; 
--.. ,, . .. , 
--· - - •, 
W,tb,.,p,,;kol~j(tlt'~tt,..tl~ ID-. ~·<'rt 
,iilll',..'\l_.-t,W ~wttllx~t~ 
v...;i ..,.~'y.tf().,-'"~~,-
~_,_,..._ 
f,,,. £0 t 
cou,rosy or MTV 
MTV's Wheu·, th, s,,r on tho intorntt, 
Whert '.s th~ Hetll, is written 
solely by 1he interns and their 
features can be found at 
MTV.COM under ohe local nav-
igation bar. featuring cities in 
writers. 
MTV's Jon Sechrist is the 
intcn1 coordinator who super-
vises more lhan 70 interns. He 
approves assignments pl'Qposed 
by interns and assigns features 
that he feels needs to be cov-
eted. The interns arc the eyes 
and ears of their cities. accord· 
ing 10 Sechrist 
Interns never sec the hcad-
quaners in New York Ci1y. 
They communicate exclusively 
via e-mail. Interns assign 1hem-
selves screen names or sc-tup e-
mail addressees where 1h(:y can 
receive assignmen1s and feed-
back from MTV. Sechrist tries 
10 1alk with his reponers daily 
\ 'i3 e•lll3il. 
Several perks come wi1h 
1hc job. ln1erns can see a ll 
1hc shows and concerts 1hey 
want. ge1 backstage passes, 
a1td gel in10 clubs and bars 
wi1hout the hassle of lines . 
\Vorking for MTV does have 
i1s privi leges, even if there 
is no pay. 
Book Review: Reformer takes on media 
By Rui Kaneya 
In Breakfog the News. James 
Fallows lakes on 1he 1roublc· 
some task of c leaning up the 
mess around the f'ounh Es1a1e: 
restoring the public's confi-
dence in the contemporary jour• 
nalism. 
We have become depressingly 
familiar with reasons ,vhy the 
public has developed such 
intense mistrust in today's 
media. Still. Fallows 
makes 1he case com· 
pclling enough 10 bri1lg 
a fresh look 10 ohc 
issue. He names 
nantes and gives 
strong ex:implcs 
10 back up his 
claims. 
Fallows 
em 
media 
has 
trans· 
fomlCd journal· 
ists into celebrities 
,vho narrnte and explain 
1hc endless parade of pol!tical 
connic1. The media "has 
become the spor1s page-," he 
says . .. By choosing 10 
presenl public 
life as a 
suspicion. the 
press helps bring 
:1bou1 that very result. 
"The effect is as nat· 
1eoing and mind-shrink-
ing :is if 1he discussion of every 
new advance in medicine boiled 
down to speculation about 
whclhcr its creator would wln 
1hc Nobel Prize 1ha1 year." 
Fallows con1cnds that the pub· 
tic's perception of joun13lism is 
based mostly on its bcs1 known 
representatives on TV. ''Their 
work makes it harder. rathel' 
than easier. to cope with the 
nation's problems. because. of 
their relentless emphasis on dis-
cord. prediction ~md political 
spin," he says. Such comcmions 
art backed up with examples 
tha1 make the :1rgumc111 seem· 
ingl)' indispuiable. He ci1cs 
Trme writer and Capitnl Cong 
regular Margaret Carlson 1alk· 
ing about television: ''They're 
not looking for the most Jc:imcd 
person~ they're looking fol' 1hc 
person who can sound lcamed 
S<c Fallo"~ back page 
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Trip 
Continued from front page 
so nice." said Minnis. "You 
don't get that impression 
from watching Nightline." 
Other highlights of their 
1rip were a visit to the Stale 
Department to listen to a 
briefing, and dining in Old 
Ebbitt Grill, a famous hang-
out for journalists and 
politicians. 
for both students, a week-
end trip to Washington 
turned out to be a profound 
learning experience. 
"I never had a navor for 
politics, but being in D.C. 
really inspired me to go 
more into government and 
poli tics," said Tirol. ''It 
would be difficuh bu1 a very 
interesting field to go into." 
"1 fe l I in love with 
Fallows 
Continued from page 3 
without confusing the maucr 
with too much knowledge. I'm 
one of the people without too 
much knowledge. I'm perfoct!'. 
The-fame given to such jour· 
natists makes it impossible for 
them to see their story through 
the public's eyes, argues 
Fallows. Reporters themselves 
are so deeply involved in what 
they repon that they often for-
get to come up for ait. 
Fallows brutally criticizes one 
cause of this unhealthy trend: 
the corrupting effect when jour-
nalists take huge fees for speak-
ing to corporate and special· 
interest groups. Perhaps the 
most notable examples of this 
practice are Cokie Robens of 
ABC and her husband Steve. 
When Fallows took over the 
U.S. News & \Vorld Report 
as the editor last September, 
he fired Steve Roberts, then 
star political writer for U.S. 
News. along with the maga. 
Sheryl Tirol outside of ABC News In Washington. 
Washington." said Minnis. 
who visited \Vashington for 
the first time. "Right now. 
[covering politics) is really 
what I want to do. And I 
learned so much from th is 
zinc's two top editors. 
" He was willing to do 
whatever was possible to 
son or make friends with 
me .... It was i ns tead a 
basic disagrecmc 1H that I 
cons idered to be 
unbridgeable on the pur -
pose and emphasis of 
political journa l ism:· 
Fallows said about 
Roberts in an interview 
with American Journalis m 
Review. 
\Vhat the media's problem 
comes down to is laziness; it 
is easier for j ournalis1s to 
analyze the politics of an 
issue than the issue itself. 
Fallows says the remedy for 
1hat problem is "public jour-
na1ism" or civic journalism. 
Public journalism holds that 
journalists should be more 
than j ust watchdogs, 1ha1 
their role is to cuhivatc 
debate and help the public 
solve problems. Public jour, 
nalism·s goal is "to make 
readers feel as if they con 
make some sense of t he 
ex periencc." 
Economou said the j .<Jepart-
1ncm is planning to organize a 
s imilar lrip 10 \Vashington next 
year. "I'd like 10 take 10 or 
IS studenls ,·· she said. 
business. polhical. and 
world events that swirl 
around them. rather than just 
being bystanders at a pol iti-
cal yelling march," he says. 
Fallows prefers the term. 
"good journal ism:· because, 
he says, all good journalism 
has the public interest a t 
heart. hMany people in my 
business assume that any-
thing tha t is ·serious · or 
'useful' must also be 'dull'," 
he says. "The idea that ir it 
maners it mus t be dull is a 
tragedy for journalists. It 
co,,ruses reporters and edi· 
tors about the simplest defi . 
nition of their purpose, 
which is 10 make what's 
importam interesting ... 
For some journalists. j ust 
the mention of public jour-
nalism provokes a strong 
journal istic allergy; they sec 
it as a retreat from objectivi-
ty o r a high-toned variant of 
pandering. 
Another thing that makes 
many people feel queasy 
about public journalism is 
Rice 
Continued from page 2 
met with Scou Fosdick. 
Columbia is a good 
school for teaching 
because the ins1ruc1ors 
arc in the business and 
teach rrom a practical 
standpoint.'' 
By way of ski ll and 
experience. Rice has a 
great deal to offer j-stu-
dents. "It's my hope that 
every student will learn 
enough, by going through 
the steps - developing 
real skills , to make them 
marketable . Some slu• 
dents have great ideas for 
design bul Jack experi· 
ence working with prinl· 
ers, wri1ers and so fonh. 
This c lass will help to 
fill in those gaps." 
that it's still in an cxpcri· 
mental phase. Fal1ows al so 
emphasizes the need for 
continued experimentation 
and mee1i11g t he problems 
and limits of the public jour· 
nali sm models. 
Despite many c riticisms 
fro m tradit io na l journa li sts. 
Fallows hasn·1 backed away. 
As an editor or U.S. News. he 
now has a way to put his theory 
into practice. 
Fallows told the Columbia 
Journalism Re vi~w or his 
intentions. "\Vha1 I have in 
mind is 10 try and make 
[U.S. News) a good inaga-
zinc, not a good public jour-
nalisrn experime,u. h 's a 
challenge, to put my money 
- or Mort Zuckerman ·s 
(U.S. News' chairman and 
editor-in-chiel) money -
where my mouth is. I have 
been saying it is possible to 
make important matters 
more imcresting. This is a 
fair test of whether that's 
actually so." 
